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SOl Doctor Recommendations as Health Device Driver, based on Insurance Type

(Owners/Purchase Intenders of Devices among U.S. Broadband Households)
Reasons for Appeal of

Health and Fitness Devices
investigates the drivers
behind the purchase of
smart health devices. It
begins with an overview of
adoption trends for smart
health devices and the
reasons consumers
purchase such devices. It
then analyzes how
purchase drivers differ
between consumers and
which segments are most
influenced by each driver.
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“Consumers are adopting smart health devices for different reasons depending on the state of their health and the degree to which
are trying to manage their health. This calls for a multi-pronged approach to marketing smart health devices.”

— John Barrett, Director, Consumer Analytics, Parks Associates
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